Running a Scavenger Hunt through your Social Media Platforms
Preparing the Scavenger Hunt:
Decide on list items (daily, weekly or both)
Decide how to accept submissions and confirm status as a current NSCC student1 
Decide on prizes and prize distribution process
Create content for scavenger hunt2 
Schedule content as posts or stories daily

Advertising:
Advertise the scavenger hunt ahead of time to give students time to prepare for the first day:
· Through the social media account(s) that the scavenger hunt will be run.
· Through affiliate accounts (ie. NSCC Student Associations & NSCC Campuses / NSCC Student Life)

Facilitation of Scavenger Hunt:

1. Check social media notifications daily for tags or mentions or check emails daily depending on how submissions are being accepted.
2. Log all entries in a word or excel document.
3. Draw daily winners at the end of each day and confirm they are a current NSCC student. 
4. Draw weekly winners and confirm they are a current NSCC student.
5. Once their student status is confirmed by giving you their w#, distribute prize


Considerations:
1. Options for submission include:
- Social Media with tag. This would require the added step of confirming their current student status, which could be done by asking them to confirm their handle and w#.
    a. posts – permanent and not time limited, but less likely to be used during a scavenger hunt.
    b. stories – more likely to be used, but have a 24 hour time cap before archiving to individual personal accounts.
- Email. This has the added benefit of likely coming from a student account, which would remove the step to confirm current student status.

2. Options for creating content:
- Graphics: easy and timely to create using canva. Best for scavenger hunts with multiple items. 
- Reels: Recently using the Reels (short videos) function has prompted more attention to both the individual content as well as the general visibility of the page they are posted from, especially when posted daily. Best for individual and/or daily posts.
